Applications of R in trivago
a Big Data company

2-end
trivago @ usD EN My trivago v
Search
4 - clickout
Check-in Check-out
E5 Wednesday, 28.06.17 & Thursday 29.06.17 & Double Room
— .@ 0.6 km to Central Station $187 _:fgg_ 2 - selected path
— Good (1080 reviews) 206 .
- 1- homepage 3 - clickout 3-end
EEEEE - ot
OtaB
W 0.8 km to Airport $187 $ 2 g g
— @ Excellent (1080 reviews) gtze:)g
-—-> More deals: 42 ' $ 1 80
. -]
N Hotel Name o . 4 -end
: . e -
p@ 0.6 km to Stadium ;a ! Vlew deal >
— v] Seonimeeny o B 2 - selected item/poi 3 - selected path
- - - 4 - homepage
B 3 - selected item/poi I 1ot
Dealform Interaction Clickflow I ST T— 3 - homepage || 4 - selected path I
3 - deletion of tag ==
i . . e == 2 - other 2350 3 - other 2350 — 4 - selected item/poi ||
The sankey chart provides a general understanding of the user behavior specifically 3 - selected non-geo -
for the trivago search bar. Each vertical line represents one interaction step of the user. 2 - backspace ra—— I 4 - other 2350
— 2 -
2 .-

selected non-geo 4 - backspace I

Starting from our homepage the user can choose different search contexts, for instance i beehio.

selecting a destination and performing a clickout afterwards or refining the search
in order to find the ideal hotel.
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We made a prediction of the likelihood
S that a user might return to our website
- in the future using a Boosted Regression
test¥preds = 0.364 Trees (BRT) prediction model.
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The upper map shows how the average value of a booking depends on the location of cut-off values are chosen.
the user. The bottom map depicts the difference of the average booking value of each N
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